The Leading Mentors Publishing and Marketing Program™
Success Report

Introduction

To help you get the greatest results from your high-leverage publishing and marketing coaching sessions from week-to-week, please:

1) Send your report at least 24 hours before your coaching group (required) and 
2) Answer all questions below (required).

We require 24 hours so we can review your progress and provide the best coaching possible to you. If you have questions about the success report, please e-mail or talk to your coach. 

· Email this report to your coach:

· Lorna McLeod at Lorna@MissionMarketingMentors.com 
· Kim Olver at Kim@MissionMarketingMentors.com
Report Questions

Name (First and Last Name)       
Date (Month, day, year)      
1. At the end of your most recent coaching session, you promised to take an action toward your goals. Please describe it. (Describe it briefly here)      
2. Have you taken that action? (Respond yes or no)      
3. If you did not take the promised action, what happened? By when do you commit to take the action? (Type in as much as you want)      
4. In addition to results you reported in questions #1 and #2, above, what other specific results have you gotten on your publishing and/or marketing goals since your last coaching session? (So we understand, please quantify your results. For example: what specifically did you do? What does it mean in time saved, money saved, money brought in, or other measures that quantify those results?) (Type in as much as you want)       

5. Please rate your small group coaching session on a scale of 1 to 10 (1 as lowest and 10 as highest) and explain. (Type in as much as you want)      
6. If you were given an assignment by your coach at your most recent coaching session, write the results of your assignment here. (Type in as much as you want)       

7. What would you like coaching about and/or what questions do you want answered during your next coaching session? (Type in as much as you want)       
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